Major Studio 2: Narrative PGTE 5201 – C

3.5.08 Objectivity in Media

· Present: students deliver personal project pitches for discussion & feedback (10 min each)

· Discuss: objectivity in social issue media

· View: sections form Battleship Potempkin, The Filth and the Fury and students choices

· Homework: bring in an example of a very persuasive, socially based commercial for 3.7

Objectivity

· In journalism, an attempt to be free from overt bias

· An attempt at a neutral POV, reporting both sides of an issue on which there is disagreement

· Michael Schudson: To attempt to separate facts from values

· Multiple sources and eyewitness accounts for corroboration in an attempt to balance view points

Advocacy / civic journalists disagree with merit of this, say does disservice by not investigating truth

· Say objectivity impossible anyway: news sources make choices when decide which stories to cover, where to put them and who to quote etc.

· David Mindich: problematic when discussing atrocities; i.e. lynchings in 1890’s.  papers wrote very detached accounts and tried to balance with what African Americans had done to incite mob.  Had an effect of normalizing lynchings.

fairness and accuracy: opinions permitted if facts are accurate and other side has chance to respond

Propaganda: systematic messages aimed at shaping behavior and opinions of large numbers of people (wikipedia)

· Richard Alan Nelson: systematic form of purposeful persuasion that attempts to influence the emotions, attitudes, opinions, and actions of specified target audiences for ideological, political or commercial purposes through the controlled transmission of one-sided messages (which may or may not be factual) via mass and direct media channels.
· Often presents facts selectively or delivers loaded messages aimed at triggering emotional response

· Since WWI, generally though of as political initiative.

Alternate forms

· PR & Advertising can be thought of as propaganda that promotes product, person or brand. 

· Public information (PSA’s) can also be thought of as particular form of propaganda (attempts to have people use seat belts or stop smoking).  

Techniques (http://en.wikipedia.org/wiki/Propaganda):
· Ad hominem: attacking your opponent, instead of his position

· Appeal to fear

· Appeal to prejudice

· Argumentum ad nauseam: say it enough times, people think its true (we found weapons in Iraq)

· Bandwagon: everyone else is doing it, inevitable victory

· Beautiful people: celebrity endorsements

· Reflects opinion of ‘common man”

· Demonizing the enemy

· Flag waving: appeal to patriotism

· Glittering generalities: emotionally appealing slogans (we stand for change)

· Intentional vagueness: so audience can supply own opinion

· Negative association: with hated group or concept

· Oversimplification

· Quotes out of context

· Scapegoating: associating blame with someone as means of distraction from real issue

· stereotyping
